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Background

This report entitled “Platform User Guide” was produced under co-finance of the European
financial instrument for the Environment (LIFE programme) as the Deliverable C.5.1 of Action

C.5 of Project “LIFE CIRCforBIO” (LIFE18 CCM/GR/001180).

This report consists the project’ s platform user guide and aims at facilitating the user’ s

navigation in CIRC4BIO platform.
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Executive Summary

The present report was prepared in the framework of the co-financed European LIFE-Climate
Management by NTUA". Responsible for its preparation is Z PRIME Ltd., in collaboration with

all the project beneficiaries.

The present report was prepared in the framework of the co-financed EC LIFE Programme for
the Environment and Climate Change, in the framework of Action C5 "Development of the
CIRCforBIO online platform" of the project with the title "A CIRCular economy system for
multi-source BIOmass conversion to added value products” and the project acronym LIFE

CIRCforBIO (LIFE18 CCM/GR/001180).

The project aims at the achievement of high GHG emission savings from the substitution of
fossil fuels with advanced biofuels and at the promotion of the realization of the circular
economy concept for biomass. The LIFE CIRCforBIO project is engaged to achieve the

aforementioned two main objectives through two main suggested methods:

a) By the development and demonstration of an innovative biorefinery concept for the
conversion of waste biomass (biowaste, industrial food waste, agricultural residues) to added
value products such as bioethanol, used oil (raw material for biodiesel), biogas and AD
digestate and

b) By the creation of an interactive platform for facilitating the realization of the circular

economy concept for 2nd generation biomass in Greece.

This report goes through the main milestones of the project’s platform that aim to the most
friendly and convenient navigation for the user. More specifically it starts with the
registration/login process, and it further deepens in the most important fields of the platform,
the product listing features, and the analysis of the two available dashboards that each

correspond to the two main user types, i.e. the supplier dashboard and the buyer dashboard.




